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Under the claim “More than a purchase, an investment”, the campaign focuses on pieces that can be
reinvented time and time again. Because style is never static either: it changes depending on the
day, the mood or the moment. .

The selection features cargo-inspired jackets, statement knitwear, bombers, tailoring, denim,
checked shirts and leather-effect pieces.. Contrasts shape a wardrobe where sophisticated meets
sporty, feminine meets masculine, and clean lines coexist with bolder volumes. Pieces with a
personality of their own that become the starting point for creating completely different looks.



